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Moderator: Tatiana Munteanu, STt
doctor in stiinte economice, conferentlara unlvers1tara
Departamentul Teorie Economica si Marketing

INREGISTRAREA
PARTICIPANTILOR
@ CUVANT DE SALUT

« Lilia CHIRIAC, doctor in stiinte economice, conferentiar universitar,
Sef Departament Teorie Economica si Marketing

» Rafael CILOCI, doctor in stiinte economice, conferentiar universitar, _ 7
Decan Facultatea Inginerie Economica si Business . .%%egg,
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Marc SIEGEL,

Dr., San Diego State University (SDSU), Fulbright Scholar program

® “Proactively Manage Risks for Success in Digital Marketing"
Cristina JOVMIR,

Sefa a Serviciului raspuns la incidente de securitate cibernetica.
IP "Serviciul Tehnologia Informatiei si Securitate Cibernetica”

® “Marketingul Digital si Etica cibernetica: Influenta, Date si Securitate”
Igor BELOSTECINIC,

Dr., Departamentul TEM, FIEB, UTM. Fondator PROMARKETING AGENCY

® “bpeHAUHT B cCTpaTermMyeckom nNaaHMpoBaHNN MapKeTuHra"

SESIUNEA Q&A
o iNCHEIEREA SESIUNII




